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INTEGRATED MARKETING COMMUNICATION

UNIT-1: Integrated Marketing Communications (IMC), Role of IMC in Marketing, Integrated

Marketing Program analysis, Communication Process,

UNIT- II: Promotion opportunity Analysis, Establishing Marketing Communication Objectives, IMC
tools, Advertising Planning and Research, Media Selection, Advertising Hierarchy of Effects, Types
of Advertising Appeals.

UNIT- II Advertising Design Message Strategies, Executional Frame works, Sources and Spokes
persons, Media Planning, Achieving Advertising objectives; IMC Promotional tools: Types of Trade

& Consumer promotions, Objectives of Trade Promotion

UNIT-IV Personal Selling, Data Base Marketing, Retail sales and B-2-B personal Selling, New
trends in B2B personal selling process, Customer Relationship marketing, Direct Marketing,

Permission Marketing

UNIT- V Public Relations Function, Identifying Stake Holders, Auditing Corporate Social
Responsibility, Sponsor ships, Event Marketing, Marketing Communication Regulations, Internet
Marketing, IMC for Small Business, Evaluating IMC program effectiveness
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