INTERNATONAL MARKETING

Unit I

International Marketing Scope and Significance of International Marketing, International
marketing environment: International Social & culture Environment, the political legal
environment and regulatory environment of international marketing, Technological
Environment.

Unit IT

Export Marketing:, Export Policy Decisions of a firm, EXIM policy of India. Export costing and
pricing, Export procedures and export documentation. Export assistance and incentives in India.
Unit I1I

International market segmentation and targeting, selection of Markets, International Market
Entry Strategies: Indirect Exporting, Domestic Purchasing, Direct Exporting, Foreign Direct
Investment. Entry Strategies of Indian Firms,

Unit IV

International product management: International product positioning, International product life
cycle, New products in Intentional Marketing, International Marketing Channels: channels -
Distribution Structures, Factors effecting Choice of Channels

Unit V

Pricing and Promotion for international Markets: Environmental influences on Pricing Decisions,
Grey Market goods, Transfer pricing, Global Pricing - Global Advertising, Personal selling,
Sales Promotion, Public Relations and Publicity,
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