


 
 

A report on “AWARENESS ON JUNK FOOD EFFECTS” 

26/09/2025 at Nutakki Village 
 

 
Details of the Event: 

Date of the Event :  26-09-2025    

Name of the Event :  Awareness on Junk Food Effects    

No. of Hours  :  01:30 PM To 04: 30 PM 

Venue of the Event :  Nutakki Village 

No. of Participants :  Students: 83, Faculty: 02 

No. of Beneficiaries :  832 

 



Description of the Event: 

 KLEF–CEA organised a door-to-door campaign on “Awareness on Junk Food Effects” 

on 26/09/2025 at Nutakki Village, Mangalagiri Mandal. During the campaign, student 

volunteers actively interacted with the villagers, spreading awareness about the harmful 

effects of consuming junk food and its impact on health, such as obesity, diabetes, heart 

problems, and lack of nutrition. Pamphlets and posters were distributed to educate people 

about adopting healthy eating habits and preferring home-cooked, nutritious meals over 

processed foods. The initiative aimed to encourage the community, especially children and 

youth, to make mindful food choices for a healthier lifestyle. 

 

Objectives: 

 To educate the villagers about the harmful health impacts of consuming junk food. 

 To promote awareness on lifestyle diseases like obesity, diabetes, and heart 

problems caused by junk food. 

 To encourage children, youth, and families to adopt nutritious and home-cooked 

food habits. 

 To reduce the dependency on packaged and processed foods in rural communities. 

 To build a sense of responsibility among villagers towards maintaining a healthy diet 

for long-term well-being. 

 

Outcome:  

 The door-to-door campaign on “Awareness on Junk Food Effects” at Nutakki 

Village created a positive impact by sensitizing the community about the serious health 

risks associated with excessive consumption of junk food. Villagers, particularly parents 

and youth, showed keen interest in understanding the importance of nutritious diets 

and expressed their willingness to reduce the intake of packaged and fried foods. The 

distribution of informative pamphlets and interactive discussions motivated families to 

prioritize home-cooked meals and fresh fruits and vegetables in their daily routine. 

Overall, the campaign successfully encouraged the community to make healthier food 

choices for a better lifestyle. 



Impact of the Society:  

 The door-to-door campaign on “Awareness on Junk Food Effects” at Nutakki 

Village had a meaningful impact on society by fostering a collective understanding of the 

importance of healthy eating habits. The initiative helped reduce misconceptions about 

packaged and fast foods while inspiring families to shift towards balanced and 

traditional diets. By addressing both adults and children, the campaign encouraged long-

term lifestyle changes that contribute to improved community health and reduced risk 

of chronic diseases. This effort not only promoted individual well-being but also 

strengthened the vision of building a healthier, more conscious society. 
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