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A report on “DIWALI AWARENESS” door to door 

Campaign on 09/10/2025 at Atmakuru Village 
 

 
 

Details of the Event: 

Date of the Event :  09-10-2025    

Name of the Event :  Diwali Awareness    

No. of Hours  :  09:30 AM To 12: 30 PM 

Venue of the Event :  Atmakuru Village 

No. of Participants :  Students: 80, Faculty: 01 

No. of Beneficiaries :  858 



Description of the Event: 

 KLEF-CEA organised a door-to-door campaign on “Diwali Awareness” on 09/10/2025 

at Atmakuru Village. The campaign aimed to educate the villagers about celebrating Diwali 

in an eco-friendly and safe manner. Volunteers interacted with residents, spreading 

awareness on the harmful effects of using firecrackers, promoting the use of diyas and 

natural decorations, and encouraging safe handling of electrical lights. The initiative also 

emphasized the importance of maintaining cleanliness and avoiding pollution during the 

festival, fostering a sense of responsibility towards the environment and community well-

being. 

 

Objectives: 

 To create awareness among the villagers about celebrating Diwali in an eco-friendly 

and safe manner. 

 To educate people on the harmful effects of firecrackers on health and the 

environment. 

 To promote the use of traditional diyas, natural decorations, and eco-friendly 

materials. 

 To encourage safety precautions while handling fire and electrical lights during 

celebrations. 

 To inspire the community to maintain cleanliness and reduce pollution during the 

festive season. 

 

Outcome:  

 The door-to-door campaign on “Diwali Awareness” at Atmakuru Village resulted in a 

positive response from the local community. Villagers actively participated in the 

discussions and showed interest in adopting eco-friendly practices for the festival. Many 

residents pledged to reduce the use of firecrackers and focus on celebrating Diwali with 

diyas and natural decorations. The campaign successfully enhanced awareness about fire 

safety, pollution control, and cleanliness, promoting a more responsible and 

environmentally friendly way of celebrating the festival. 



Impact of the Society:  

The “Diwali Awareness” door-to-door campaign made a significant impact on society 

by encouraging villagers to adopt sustainable and safe festive practices. The initiative 

fostered environmental consciousness among the community, leading to reduced use of 

firecrackers and lower pollution levels. It also promoted unity and collective responsibility 

towards maintaining cleanliness and safety during celebrations. As a result, the campaign 

contributed to building a more eco-friendly and socially responsible culture in the village, 

inspiring others to celebrate festivals with care for both people and the planet. 

 

Event Photos:  

  

  



   

 

 








