


 
 

A report on “RURAL BANKING AWARENESS” door to 

door Campaign 12/02/2026 at Athmakuru Village 
 

 
Details of the Event: 

Date of the Event :  12-02-2026    

Name of the Event :  Rural Banking Awareness    

No. of Hours  :  01:30 PM To 04: 30 PM 

Venue of the Event :  Athmakuru Village 

No. of Participants :  Students: 78, Faculty: 02 

No. of Beneficiaries :  1235 

 



Description of the Event: 

 KLEF-CEA in association with the Department of Commerce jointly organised a “Rural 

Banking Awareness” Door-to-Door Campaign on 12/02/2026 at Athmakuru Village. The 

programme aimed to educate rural households about various banking services such as 

savings accounts, digital transactions, government welfare schemes, insurance facilities, 

and loan opportunities available through formal banking institutions. Students and faculty 

members actively interacted with villagers, distributed informative pamphlets, and clarified 

doubts regarding online banking, ATM usage, and financial security. The campaign helped 

create awareness about the importance of financial inclusion and encouraged villagers to 

utilize banking facilities for their economic development. 

 

Objectives: 

 To create awareness among rural households about the importance of formal 

banking services. 

 To educate villagers on opening savings accounts and maintaining regular banking 

transactions. 

 To promote digital banking facilities such as UPI, mobile banking, and ATM usage. 

 To inform the public about government welfare schemes linked to bank accounts. 

 To encourage safe and secure financial practices and prevent fraud. 

 To motivate rural people to avail loan, insurance, and pension schemes for 

economic development. 

 

Outcome:  

 The “Rural Banking Awareness” Door-to-Door Campaign resulted in increased 

understanding among villagers about the benefits of formal banking services and financial 

inclusion. Many residents showed interest in opening savings accounts, enrolling in 

government-linked schemes, and adopting digital payment methods such as UPI and mobile 

banking. The interaction helped clarify doubts regarding ATM usage, loan facilities, 

insurance schemes, and safe banking practices, thereby reducing misconceptions and fear 

about banking procedures. Overall, the campaign strengthened financial literacy and 



encouraged the rural community to actively participate in the formal banking system for 

their socio-economic development. 

 

Impact of the Society:  

 The “Rural Banking Awareness” Door-to-Door Campaign created a positive impact on 

society by promoting financial literacy and strengthening trust in formal banking institutions 

among rural households. The initiative encouraged villagers to move from informal 

borrowing practices to secure and transparent banking systems, thereby supporting 

financial stability and economic growth. Increased awareness about savings, digital 

transactions, insurance, and government welfare schemes helped families make informed 

financial decisions. In the long run, the campaign contributes to financial inclusion, women 

empowerment, and overall socio-economic development of the rural community. 

 

Event Photos:  

 

      



  
 

Press Clippings 

:   








