
 
 

A report on door to door campaign “AWARENESS ON 
ORGAN DONATIONS” 17/08/2026 at Nutakki Village 

 

 

 

Details of the Event: 

Date of the Event :  17-08-2026   

Name of the Event :  Awareness on Organ Donations     

No. of Hours  :  01:30 PM To 04: 30 PM 

Venue of the Event :  Nutakki Village 

No. of Participants :  Students: 59, Faculty: 02 

No. of Beneficiaries :  1275 



Description of the Event: 

 KLEF – Centre for Extension Activities (CEA) organised a door-to-door campaign on 

“Awareness on Organ Donations” on 17/08/2026 at Nutakki Village. The campaign aimed to 

create awareness among villagers about the importance of organ donation and its potential 

to save lives. CEA student volunteers visited households and explained the significance of 

donating organs, the basic process of organ donation, and the importance of registering as 

an organ donor. They also addressed common misconceptions and encouraged community 

members to discuss organ donation with their families. The campaign helped promote a 

sense of social responsibility, compassion, and willingness to contribute to society by 

supporting the noble cause of saving lives through organ donation. 

 

Objectives: 

1. To create awareness among villagers about the importance and need for organ 

donation. 

2. To educate the community about how organ donation can save and improve lives. 

3. To dispel common myths, misconceptions, and fears related to organ donation. 

4. To encourage people to discuss organ donation with their family members and make 

informed decisions. 

5. To promote a sense of social responsibility, compassion, and community service. 

6. To motivate eligible individuals to learn about the official organ donation 

registration process. 

7. To encourage the community to support the noble cause of giving hope and saving 

lives through organ donation. 

 

Outcome:  

 The door-to-door campaign on “Awareness on Organ Donations” successfully 

increased awareness among the residents of Nutakki Village about the importance and life-

saving potential of organ donation. The campaign helped participants understand the basic 

aspects of organ donation, clarify common misconceptions, and recognize the value of 

making informed decisions. Residents were encouraged to discuss organ donation with 



their families and learn about the appropriate registration procedures. The campaign also 

promoted compassion, social responsibility, and a willingness to contribute to the well-

being of others and the wider community. 

 

Impact of the Society:  

 The door-to-door campaign on “Awareness on Organ Donations” created a positive 

impact on the society by increasing awareness among the residents of Nutakki Village about 

the importance of organ donation and its potential to save lives. The campaign encouraged 

people to overcome misconceptions and have open discussions with their families about 

organ donation. It promoted compassion, social responsibility, and community 

participation, while motivating individuals to consider supporting the noble cause of organ 

donation. Overall, the campaign contributed to building a more informed, caring, and 

socially responsible community. 

 

Event Photos:  

 

   



   

   

  


