
 

REPORT ON “EMPOWERING COMMUNITIES THROUGH FINANCIAL 

LITERACY” 

Organised by: NSS Unit – MBA Department, KL Business School 

In Association with: State Bank of India, KL University Branch 

Date: Saturday, 23rd August 2025 

Venue: Vaddeswaram Village 

Introduction 

The NSS Unit of KL Business School, under the guidance of Dr K. V. V. Raju, NSS 

Program Officer (MBA), organised an Awareness Program on Financial Literacy on 

23rd August 2025 (Saturday) in Vaddeswaram village. The program was conducted in 

collaboration with the State Bank of India, KL University Branch, as part of Corporate 

Social Responsibility (CSR) activities. 

The main objective of the program was to raise awareness among villagers about financial 

inclusion, banking services, digital transactions, insurance, government schemes, and safe 

banking practices. 

Objectives of the Program 

• To spread awareness about financial inclusion among villagers. 

• To promote the importance of bank accounts, savings, loans, insurance, and digital 

banking. 

• To guide villagers on government schemes and financial security. 

• To encourage villagers to use safe digital transactions and avoid fraud. 

Key Topics Covered 

1. Opening Bank Accounts (Jan Dhan Yojana & Zero Balance Accounts) 

2. Savings & Benefits of Regular Deposits 

3. Loans for Farmers & Small Businesses 

4. Insurance Schemes (PMJJBY, PMSBY, Atal Pension Yojana) 

5. Digital Banking & UPI Payments 

6. Government Subsidies & Direct Benefit Transfer (DBT) 

7. Preventing Cyber Frauds & Safe Banking Practices 

Target Audience 

The program was specially designed for the villagers of Vaddeswaram, including farmers, 

self-help groups, women, youth, and elders. 

Program Proceedings 



 

• The session began with a welcome speech by Dr. K. V. V. Raju, NSS Program Officer 

(MBA). 

• Officials from State Bank of India (SBI) conducted interactive sessions on the 

importance of financial literacy. 

• Practical demonstrations were given on UPI transactions, account opening 

procedures, and insurance enrolment. 

• Awareness about cyber safety and fraud prevention was also highlighted. 

• Students and NSS volunteers actively participated by assisting villagers in clarifying 

doubts. 

Requirements & Arrangements 

• 100 refreshments were provided to the participants. 

• A mini bus facility was arranged for transportation. 

• MR FUTURE FOUNDATION sponsored the program. 

Expected Outcomes 

• Villagers gained better awareness of financial services and their rights. 

• Improved understanding of banking facilities, savings, loans, and government 

schemes. 

• Promotion of safe digital transactions to avoid cyber fraud. 

• Empowerment of rural people towards financial independence and inclusion. 

 

 



 

 

 



 

Conclusion 

The Awareness Program on Financial Literacy was a grand success with the active 

support of KL Business School, State Bank of India, and MR FUTURE FOUNDATION. 

The initiative helped in spreading valuable knowledge to the rural community of 

Vaddeswaram, empowering them to make informed financial decisions for their future. 

The NSS Unit looks forward to organising more such community development programs in 

the coming days. 

 

 



 

KLEF – Event Report                                                                                   Date: 13-08-2025 

Event: Blood Donation Camp 

Organised by: Youth Red Cross (YRC) & National Service Scheme (NSS), KLEF 

Date: 13-08-2025 (Wednesday) 

Time: 10:00 AM to 1:00 PM 

Venue: SAC Hall, KLEF 

Collaboration: VKR Blood Centre, Vijayawada 

Objective of the Event 

The primary objective of the Blood Donation Camp was to promote volunteerism among 

students, raise awareness of the importance of blood donation, and help save lives in need of 

blood. 

Program Details 

The Youth Red Cross (YRC) and National Service Scheme (NSS) wings of KLEF jointly 

organised a Blood Donation Camp on 13th August 2025 in collaboration with VKR Blood 

Centre, Vijayawada. The event was held in the SAC Hall from 10:00 AM to 1:00 PM. 

The camp began with a briefing from the VKR Blood Centre medical team on the blood 

donation process, eligibility criteria, and safety measures. Medical professionals conducted 

pre-donation health screenings for all willing donors to ensure safe, healthy participation. 

Participation 

• Total MBA Students Participated: 10 

• Total Units of Blood Collected: 10 

The MBA students actively participated in the event, demonstrating their commitment to 

social responsibility and humanitarian values. 

Outcome of the Event 

• Contributed 10 units of blood to the VKR Blood Centre, which will help patients in 

need. 

• Increased awareness among students about the importance of regular blood donation. 

• Encouraged a spirit of service and community contribution among participants. 
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Water Day Report              
VIJAYAWADA 

D/22/03/2025 
 

World Water Day (22-03-2025) Program Organised by KL Business School, KL 

University  

A report 

 

Date: March 22, 2025 

Organised by: NSS Team, KL Business School, KL University 

Venue: KL Business School, KL University 

Introduction 

World Water Day was celebrated with enthusiasm by the NSS Team of KL 

Business School, KL University, on March 22, 2025. The event aimed to raise 

awareness about the importance of water conservation and sustainable water 

management. NSS students, volunteers, faculty members, the Head of the Department 

(HOD), and the Deputy Head of the Department (DHoD) actively participated in the 

event. 

Event Highlights 

All the students pasted the poster at the drinking water area and gave slogans on water 

protection.  They pasted the stickers in the restrooms. 

 

 

 



 
 

 

Faculty, students, the Deputy HoD, and the Head of the Department participated in 

the program, which was a grand success. 

 

 

 



POWER OF THE VOTE 

(An NSS Event) 

NSS Activities of the MBA Department 

 

Power of One Vote 

 

In our Orientation program on the Power of One Vote ( Awareness on the Vote) 

Sub Collector, Guntur District, Ms Geethanjali Sarma delivered  the 

importance of the Power of One Vote. In this Program Registrar of the 

University Dr K Subbarao also spoked about the importance of the power of 

vote and the voter should utilize their vote without any influences. In this 

program different government officials and the university authorities were taken 

part and shared their valuable words.  

 

 

 



 

 



 

 



 



 

 

 

 



"Meri Maati Mera Desh" Campaign: Fostering National Pride and 

Environmental Stewardship 

Our KLU MBA Students along with NSS officers and the President of Vaddeswaram, conducted a 

significant endeavor to celebrate the harmonious relationship between the citizens of our nation and 

the land they call home, the "Meri Desh Meri Mitti" campaign has been launched with great fervor. 

This innovative and impactful initiative seeks to instill a sense of pride, responsibility, and 

environmental consciousness among the citizens of our diverse and culturally rich country. 

The campaign, "Meri Desh Meri Mitti," which translates to "My Country, My Soil," has been 

meticulously designed to promote unity, inclusivity, and a profound connection with our land. It is a 

call to action for all individuals, regardless of their background, to embrace and preserve the natural 

beauty and resources that our country is blessed with. 

Key Objectives of the Campaign: 

1. Civic Pride: The campaign aims to foster a deep sense of pride and love for the nation among 

its citizens. By encouraging people to identify with their homeland, it seeks to strengthen the 

bond between individuals and the country they call their own. 

2. Environmental Stewardship: Recognizing the urgent need for environmental conservation, 

the campaign emphasizes responsible and sustainable practices. It encourages citizens to 

contribute to reforestation, waste reduction, and other initiatives that promote ecological 

balance. 

3. Cultural Harmony: "Meri Desh Meri Mitti" celebrates the cultural diversity that thrives 

within our nation's borders. It promotes cultural exchange and mutual respect among different 

communities, fostering an environment of harmony and understanding. 

4. Community Engagement: The campaign provides a platform for citizens to come together 

and actively participate in various community-driven projects. This collaborative approach 

ensures that positive changes are driven from the grassroots level. 

5. Education and Awareness: By organizing workshops, seminars, and educational programs, 

the campaign seeks to raise awareness about the importance of preserving our environment 

and heritage for future generations. 

The "Meri Maati Mera Desh" campaign encourages active involvement from citizens, educational 

institutions, NGOs, and other stakeholders who are passionate about building a better future for our 

country. Through collective efforts, we aspire to create a legacy of responsible citizenship and a 

flourishing, sustainable environment. 

Some of this campaign pics are given below. 



 



 



 



 
 


